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THE 13TH INTERNATIONAL EXHIBITION FOR ' '

BUILDING,CONSTRUCTION AND ENGINEERING INDUSTRIES

Overview
For more than 13 years, the International Building, Construction and Engineering Industries Exhibition, organized by
Jordan Construction Contractors Association, has been the largest construction exhibition in the Hashemite Kingdom of
Jordan that majored in building and construction sector. The exhibition brings together thousands of manufacturers and
suppliers from around the world to meet and communicate with tens of thousands of contractors, engineers, traders, and
employers inside and outside the Kingdom to brief about and make aware of the latest developments in the construction
sector worldwide.

Organized by: Jordan Construction Contractors Association
Venue: Amman International Motor Showroom
Date: 24-27 June, 2019

Phone: 0799614188 — 0795155264

Fax: 065928704

Email: jobuild@jcca.org.jo

Website: Jordanbuild13.com

@ @ O 0 Jordanbuild13.com

Vision

We seek to become the first and only exhibition that can
host companies with a prominent role in building,
construction, supplies and engineering industries, as well
as give a great opportunity for those wishing to access
and work in the Middle East.

Message

We are concerned to attract thousands of manufacturers
and suppliers in various fields from Jordan and around
the world to meet and communicate with thousands of
contractors, engineers, traders, specialists and
businessmen inside and outside the Kingdom so that to
review and make aware of the latest developments in the
construction sector globally.

Main task

Reflecting the real position of leadership in construction sector that to be organized it in collaboration with the
supporting industries to be an effective tool to enhance the construction products in the market, export contracting
business at Arab and international levels, and increase the efficiency of Jordanian companies through local expertise.

Objectives:

1. Raising the level of awareness with respect to
opportunities related to the economic and social impact of
building, construction and engineering industries.

2. Promoting, creating, and developing proactive
partnerships between local, Arab and international
institutions.

3. Shedding light on the use of local resources and
expertise, and develop technical and professional
workforce engaged in contracting. [

4. Jordan is significant in hosting exhibitions| and
conferences for its effective role in the region in terms of
reconstruction and future of building. o
5. Discussing and presenting of everything 'that is
new in the world of construction,» investment and
engineering industries. e

6. Reviewing the sources of building, ‘construction andw '

engineering industries at the local, Arab,and international
levels.
7. Driving economic, social and development in Jordan.

The Conference
The first axis: energy and water

The second axis: iinfrastructure projects and
transport

The third axis: the export of contracting



Sponsorship
o Dvantages given to you as being a sponsor

Your investment to be a sponsor of the 13th International Exhibition for Building, Construction and
Engineering Industries "Jordanbuild13" will enable you to offer your trademark with a set of valuable
features including:

«Linking to a high-level event.

Ability to reach a professional mass through multiple connected and separated stands.
*Widely visible to local and regional mass media.

*Direct promotion opportunities.

«Establish a prominent presence.

Besides to:

*Providing a key displaying corner in the exhibition.

«Displaying the sponsor's logo at all corners of exhibition.

Displaying the sponsor's logo at all promotional materials including ads.
*Referring to the sponsor in press releases.

*Providing a prominent advertising space in the display booklet.

Platinum Sponsor 50,000 JD

Platinum Sponsor is granted the right to be the sole and exclusive platinum sponsor of
the event. Further, the Sponsor will be given the largest share of promotion and visibility
at the event, as well as his products, in addition to the following benefits:

. 72m2 display stand.
» Key venue.
« Stand design equipment by the participant.
« Placing a large size platinum logo at the entrance of exhibition.
« Placing a large size platinum logo at the backstage of registration corner
« Fixing the logo on all publications of exhibition, ads, websites and SMS.
« Advertising in daily newspapers.
« Placing a large size of logo at backstage of the registration corner.
- Making a roll up next to the registration corner.
« Providing space in the external lobby.
« Invitations:
50 exhibition invitation to attend the opening date.
25 conference invitation.
10 lunch invitation.
« Inviting the sponsor's spokesperson to the press conference.
» Giving a speech in the first and second days of opening.
« Dedicating 3 main sheets amongst the offer brochure.
» Distributing the platinum sponsor's brochures inside and outside exhibition.
« Linking the platinum sponsor's website with that of exhibition.




Golden Sponsor: 35,000 JD v v ‘

Following benefits will be given by the Golden Sponsor:

66m2 displaying stand.
Key venue.
Stand design equipment by the participant.
Placing a medium size golden logo at the entrance of exhibition.
Placing a large size golden logo at the backstage of registration corner.
Fixing the logo on all publications of exhibition, ads, websites and SMS.
Advertising in daily newspapers.
Placing a medium size of logo at backstage of the registration corner.
Making a roll up next to the registration corner.
Providing space in the external lobby.
« Invitations:

35 exhibition invitation to attend the opening date.

15 conference invitation.

6 lunch invitation.
Inviting the sponsor's spokesperson to the press conference.
Giving a speech in the first day of opening.
Dedicating 2 main sheets amongst the offer brochure.
» Distributing the golden sponsor's brochures inside and outside exhibition.
« Linking the golden sponsor's website with that of the exhibition.
Displaying the Company Profile on Slide Show.
» Granting a certificate of participation.
« Granting a silver plaque.

Silver Sponsor: 25,000 JD

« 48m2 displaying stand.
« Key venue.
« Stand design equipment by the participant.
« Placing a normal size silver logo at the entrance of exhibition.
« Placing a large size silver logo at the backstage of registration corner.
» Fixing the logo on all publications of exhibition, ads, websites and SMS.
« Advertising in daily newspapers.
« Placing a normal size of logo at backstage of the registration corner.
» Making a roll up next to the registration corner.
« Providing space in the external lobby.
« Invitations:
25 exhibition invitation to attend the opening date.
10 conference invitation.
4 lunch invitation. ;
¢ Giving a speech in the first day of opening. /‘Yb N
» Dedicating 1 main sheet amongst the offer brochure. V ‘
« Distributing the silver sponsor's brochures inside and outside exhibition.‘& "
« Linking the silver sponsor's website with that of the exhibition.
«» Displaying the Company Profile on Slide Show.
« Granting a certificate of participation.
« Granting a silver plaque.




Participants: JD14( for each m2:

« 9m2 or 12m2 displaying stand.
« Location as available.
e Stand design equipment by the participant.
» Placing a roll up in the external lobby by participant.
« Invitations:
5 exhibition invitation to attend the opening dz
2 conference invitation.
1 lunch invitation.
« Displaying the Company Profile on Slide Show.
» Granting a certificate of participation.
» Granting a normal plaque.

Sectors and Target Groups:

Sectors 1. Interior areas and finishing for buildings

In light of constructional projects being built in millions of dinars annually at housing,
commercial, hotel, outlets, medical and educational facilities levels in the region, this
category of products will be a popular choice for many visitors.

Products that can be displayed:

Lighting

Marble and stones

Paints

Woods

Coatings, adhesives and sealants

Floors, ceilings, walls and other interior finishing
Porcelain and ceramic

If you are a supplier of these products, this exhibition will be the ideal stand for your
business development.

About audience:
Contractors | Architects | Engineers | Construction | Consultants | Real Estate Developers.

2.Construction tools and building materials

To increase the efficiency of work, it is essential that project managers and others working
on large—-scale projects to realize the different types of equipment and their specific uses be
aware that they can start and continue to improve.

Products that can be displayed:

. Metals, iron and aluminum

. Electronic equipment

. Safety equipments

. Testing and measuring instruments

. Construction components

. Equipment and construction machinery
. Hand tools

. Construction equipment and tools

About audience: |
Contractors | Architects | Engineers | Construction | Consultants | Real Estate Developers.
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3. Concrete
The concrete sector will provide a stand for suppliers, manufacturers and distributors of all
products and services with respect to concrete field at international level.

Products that can be displayed:

. Aggregation equipment and processing

. Pumping equipment and fittings

. Tools and finishing equipment

. Precast concrete products

. Ready Mixed Concrete

o Baring

. Equipment for production of blocks, concrete floors and tiles

About audience

Civil Engineers | Structural Engineers | Concrete Mixers & Concrete Plant Managers |
Scaffolding & Baring Managers | Factory Managers | Project Managers | Purchasing
Managers | Contractors | Subcontractors.

4. Factories, machinery and vehicles
Leading manufacturers and suppliers of factories, machinery and construction vehicles will
provide their latest technologies in this area dedicated to the product category.

Products that can be displayed:
Soil dredging machines
Finishing tools and lifting equipment
Processing and handling of materials
Power generation units
Equipment, cranes and means of transportation
Commercial tires
Construction and commercial vehicles
Cranes and access equipment

About audience

Contractors | Factory and Station Managers | Vehicle Fleet Managers | Electrical and
Mechanical Engineers | Civil Engineers | Structural Engineers | Technical Managers and
Operations Managers | Concrete Mixing and Scaffolding Managers | Project Managers |
Purchasing and Procurement Managers | Consultants and Technical Observers.

5. Building equipment and special constructions

Building equipment and special constructions will be a forum for manufacturers and
distributors of window, door and fagade products at international level, to connect and
acquire potential customers with thousands of buyers for built environment products. Building
casings are an important aspect of the built environment sector, and this category of
products will provide visitors with a great opportunity to meet with concerned suppliers.
Products that can be displayed:

. Insulation

. Elevators and escalators

. Private construction (prefabricated buildings, swimming pools, etc.)
. Windows, doors and sun protection systems

. Irrigation systems

. Design of open and green spaces

. Outdoor furniture

. Roofing, binding and glazing

About audience

Architects | Interior Design Experts | Builders | Developers | Contractors of Door, Window
and Facade | Contractors of Glass and Metal Works | Site Coordination Engineers | Project
Managers | Facilities Managers | Facade Consultants | Investors and wholesalers.



6. Construction technologies and innovations
Materials, new energy sources, design approaches, developments in digital technology and

massive data are creating a wave of innovation in construction. Products in this category will
therefore become more significant and conductive for scaling up efficiency.

Products that can be displayed:

. Robots

. Smart buildings and automation
. Software and IT solutions

. Waste management systems

. 3D printing

. Building Information Modeling

. Green building materials

. Professional services

About audience
Engineers | Contractors | Construction Consultants | Architects | Real Estate Developers |
Interior design experts.

7. Mechanical, electrical and engineering services
The upsurge in construction sector in the Arab Gulf States is a key factor accelerating growth of mechanical,

electrical and engineering services market. Among the products that visitors will be looking for:

Products that can be displayed:

. Plumbing and water technologies

. Refrigeration and air conditioning

. Security and fire protection

. Solar power

. Cooling areas

. Electrical systems

. Heating, ventilation and air conditioning
. Maintenance and commercial cleaning

About audience
Contractors | Contractors of Mechanical, Electrical and Sanitary Engineering Engineers | Construction
Consultants.

The exhibition will be a unique individually contact center where exhibitors represent the region's leading
companies.

Target groups

*Consultancy offices

*Housing companies

*Banks

elnsurance companies
*Mining companies

«Jordan Petroleum Refinery Company
sAmman Stock Exchange

+Qil and petroleum companies
*Exchange companies
Electricity companies
*Governmental authorities
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